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Select three principles of interpersonal communication that you feel would support a new employee. Explain each principle in detail and describe how each impacts personal and professional relationships. 
a) Inescapable - The principles states that every condition has a form of communication tied to it (Eaves & Leathers, 2017), even if it is an attempt not to communicate. There are various non-verbal cues that are useful in passing information to one another that cannot be turned off. As a new employee, you should neither try to be invisible nor set yourself aside.
b) Irreversible – Spoken or written communication cannot be rescinded, and therefore one should be mindful of whatever they communicate since first impressions matter.
c) Contextual – The principle states there are a lot of elements tied to each form of communication since it cannot exist in isolation. As a new employee, it is crucial that you have a wide array of knowledge on psychological, relational, situational, environmental, and cultural contexts while talking or corresponding with associates. 
Define self-concept in your own words. 
Self-concept is the understanding of the social constructs and personality of somebody through environmental and social influences. The term is also applicable through analysis of the definition, sustenance and reinforcement of character, and the influence of the same on interactions with others. 
Define perception in your own words. 
Perception describes the processing by people in which they are able to recognize, interpret, analyze, organize, and store information from external sources by merely using their senses (Hamilton, Creel, & Kroll, 2016). 
Explain one way that self-concept can impact interpersonal communication. 
The understanding of oneself and comprehension of others’ enhances the effectiveness of communication between parties involved. Such understanding requires a deep analysis of three concepts adoptable in the definition of self-concept (Higgins, tykocinski, & Vookles, 2013):
a) Actual-self – attributes one is believed to posses
b) Ideal-self – attributes one would like to possess
c) Ought-self – attributes one believes they should possess
Explain one way that understanding of perception can impact interpersonal communication. 
	Perception is biased, mostly subjective through analysis of societal and cultural norms through which an individual has grown around. Therefore, such measures should be taken in considerations in formulating communication patterns and cues. Perception is also subjective to the level of education and professional background, which is a determinant of the most prominent communication cues adopted. Perception is also a prominent force in the formation of first impressions which are very hard to reverse. First impressions also influence the flow and barriers of future communication patterns with the character involved. 
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